Digital Marketing Course Outline

1. Introduction to Digital Marketing

« What is Digital Marketing?
o Importance of Digital Marketing in the Modern Business World
o Types of Digital Marketing Channels

o
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o

SEO (Search Engine Optimization)
SEM (Search Engine Marketing)
Social Media Marketing (SMM)
Content Marketing

Email Marketing

Affiliate Marketing

Influencer Marketing

o Digital Marketing Trends

2. Website Development and User Experience (UX)

o Importance of a Website for Digital Marketing
« Basics of Web Design
e Introduction to CMS (Content Management Systems)

@)

o

WordPress
Wix

o User Experience (UX) and Conversion Rate Optimization
« Website Analytics Tools (Google Analytics)

3. Search Engine Optimization (SEO)

o Introduction to SEO
« On-Page SEO:
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o

o

Keyword Research
Content Optimization
Meta Tags and Titles

o Off-Page SEO:

@)

o

Backlinks
Social Sharing

e Technical SEO:

o

o

o

Website Speed
Mobile Responsiveness
Sitemap & Robots.txt

e SEO Tools:

o

o

o

Google Search Console
Ahrefs
SEMrush



. Social Media Marketing (SMM)

Introduction to Social Media Platforms
o Facebook, Instagram, Twitter, LinkedIn, TikTok, YouTube
Creating Engaging Content
Organic vs. Paid Social Media Marketing
Social Media Advertising Strategies
o Facebook Ads
o Instagram Ads
o LinkedIn Ads
Social Media Analytics

. Search Engine Marketing (SEM)

Google Ads (AdWords) Basics
Types of Google Ads Campaigns
o Search Ads
o Display Ads
o Video Ads
Keyword Planning and Bidding Strategies
Budget Management and ROI
Google Ads Tools

. Content Marketing

Introduction to Content Marketing
Types of Content:
o Blogs, Articles, Infographics, Podcasts, Webinars
Content Strategy Development
Content Creation Best Practices
Content Distribution Channels
Measuring Content Performance

. Email Marketing

Introduction to Email Marketing
Building an Email List
Designing Effective Email Campaigns

o Subject Lines

o Email Copywriting
Email Automation Tools

o Mailchimp, Constant Contact, etc.
A/B Testing for Emails
Metrics to Track in Email Marketing



8. Affiliate Marketing

What is Affiliate Marketing?

How Affiliate Marketing Works
Choosing Affiliate Programs

Setting up Affiliate Campaigns
Tracking Performance and Conversions

9. Influencer Marketing

Introduction to Influencer Marketing
Finding the Right Influencers

Types of Influencer Campaigns
Measuring Influencer Campaign Success
Influencer Platforms

10. Analytics and Reporting

Importance of Data in Digital Marketing
Google Analytics: Overview and Key Metrics
Conversion Tracking

Social Media Analytics

Measuring ROI in Digital Campaigns

11. Digital Marketing Strategy and Planning

Developing a Digital Marketing Strategy

Setting Goals and KPIs (Key Performance Indicators)
Budget Allocation for Digital Marketing

Execution of Marketing Campaigns

Analyzing and Optimizing Campaigns

12. Future of Digital Marketing

AI and Automation in Digital Marketing

Voice Search Optimization

Augmented Reality and Virtual Reality Marketing
Ethical Considerations in Digital Marketing
Digital Privacy and Data Protection Laws



